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Abstract

One of the characteristics of a desirable tax system is voluntary tax compliance
and ensuring taxpayer satisfaction. For this purpose, new methods such as
social marketing can be used. The purpose of this research is to design a model
of social entrepreneurial marketing in order to comply with taxpayers in small
and medium-sized enterprises (SME’s). To achieve this goal, a mixed research
method was used in two qualitative and quantitative steps, respectively. In the
first step, by analyzing the data obtained from semi-structured interviews with
20 experts, concepts were extracted and a paradigm model was designed using
the grounded theory method. In the second step, using structural equation
modeling and confirmatory factor analysis, the components of the proposed
model were examined and tested in AMOS software. The statistical sample in
this section included 384 small and medium-sized enterprises (SME’s)
owners, which was calculated using the Cochran sampling formula. The
results showed that the factors of accountability and responsibility, social
entrepreneurial marketing, intimacy and interaction with taxpayers, and
marketing mix have the highest average. The results of confirmatory factor
analysis also show that all factor loadings and path coefficients are significant
at the 95% confidence level. Also, based on the results obtained, the greatest
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effect in the social entrepreneurial marketing paradigm model is from the
causal conditions to the central phenomenon, and after that, strategies have
the greatest impact on the outcomes. At the end of this research, practical
solutions and suggestions were presented, including tax culture, resource
management, needs assessment, and promotional activities.

Introduction

One of the desirable behaviors for the tax system is tax compliance. Tax
compliance is the voluntary acceptance and payment of the legal tax
determined by the tax authorities or self-declaration in order to identify
and calculate the taxable source and pay it by the taxpayer, along with
voluntary adherence to the letter and spirit of the tax law and
regulations. The opposite of tax compliance is tax non-compliance,
which takes the form of two concepts: tax evasion and tax avoidance,
both of which are carried out with the aim of avoiding paying taxes
(Sandmo, 2014: 22).

Tax compliance is based on two approaches: voluntary and
mandatory compliance. Considering the voluntary and mandatory
approaches to paying taxes, tax policymakers and planners use various
strategies to attract more participation from people and businesses in
paying taxes and cooperating with the tax authorities (Castro &
Camarillo, 2014: 37).

Voluntary approaches to carrying out socially desirable behaviors
(including paying taxes) rely on the concept of social marketing. Social
marketing is a process that uses marketing principles and techniques to
influence the behavior of target audiences to accept an idea, promote a
desirable social behavior, or voluntarily abandon undesirable social
behavior (Harenberg & Ludwig, 2015: 582).

Social marketing is a new approach to changing social behavior, the
effectiveness of social marketing lies in the comprehensive design and
implementation of programs to institutionalize desirable behaviors
(Chau et al., 2018: 80), and one of the applications of social marketing
is to expand taxpayer cooperation (Tackett et al., 2019: 12). For this
purpose, values must be created for social marketing audiences, the
most important of which is the comparison of the benefits obtained with
the costs incurred. Creating value is very important in institutionalizing
the attitude and behavior proposed by social marketing (Carrete &
Arroyo, 2014: 242).

Since opportunism, innovation, and creative ideas are presented in
the form of a more general concept called entrepreneurship, therefore,
presenting ideas and programs with an entrepreneurial marketing
approach can lead to attracting voluntary participation of taxpayers and
their voluntary compliance because in entrepreneurial marketing, the
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organization is always looking for new ways to improve (Schmitt,
2012: 441). In entrepreneurial marketing, the entrepreneurial spirit and
entrepreneurial characteristics, including creativity and innovation,
become important. Entrepreneurial marketing is the process of pursuing
opportunities in order to create value for the target group through
innovation, creativity, active participation, networking, and flexibility
(Hills et al., 2010: 7).

Therefore, the main question of the research is explained as follows:
what is the social entrepreneurial marketing model for taxpayer
compliance in small and medium-sized businesses and what is the
relationship between the dimensions and components of this model?

Methods and Material

The present study is applied in terms of its purpose and data collection
method. In this study, qualitative and quantitative methods were used
to collect information, respectively. In the qualitative part of the
research, the data-driven theory method was used. Semi-structured
interviews with experts and key informants in the fields of tax affairs,
social marketing, and entrepreneurial marketing were used to collect
data. In this part, the purposive sampling method using the snowball
method was used. The experts and key informants participating in the
interviews of this study were selected from the following different
groups: experts with experience in the Tax Affairs Organization,
experts in the field of small and medium-sized businesses, experts in
the field of entrepreneurial marketing and social marketing, university
professors, and informants in this field. For data analysis, the systematic
method of Strauss and Corbin (1998) was used in three main steps of
open, axial and selective coding, and finally a paradigmatic model was
designed.

In the quantitative part of the research, the structural equation
modeling (SEM) method was used to test the model using AMOS
software. The statistical population of this part was the owners of small
and medium-sized businesses in the northern provinces of the country.
Given that the statistical population of this study is a very large
community, the statistical sample size was calculated as 384 people
using the Cochran method.

Results and Discussion

In this study, 170 initial conceptual propositions were initially
identified in the form of open codes, and then, by screening and
categorizing them, 78 categorical propositions were explained in the
form of axial codes. Finally, in selective coding, key components for
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designing the research model were selected, which included 27
selective codes.

Considering the process carried out in the qualitative part of the
research and going through the coding process, a conceptual model of
social entrepreneurial marketing with the aim of taxpayer compliance
in small and medium-sized businesses has been presented. This model
consists of six parts, which include causal conditions, intervening
conditions, background conditions, main factor, strategies, and
consequences. Also, according to this model, necessary arrangements
can be made to continue the research process in its quantitative step.

Next, using the structural equation modeling approach, the proposed
research model was examined and the descriptive status of each of the
sub-categories related to the main category was shown based on the
statistics of the mean, standard deviation, variance, range of changes
and total data.

The appropriate value for Cronbach's alpha is 0.7, these criteria have
adopted an acceptable value for the latent variables, which can confirm
the appropriateness of the research reliability status. The Kolmogorov-
Smirnov test was also used to examine the normality of the distribution
of the research data. According to the calculation relationship for the
test statistic, the result was calculated to be 0.488, indicating that the
empirical distribution of the data corresponds to a uniform distribution.

According to the findings, among the sub-factors examined by the
statistical sample, the factors of accountability and responsibility, use
of new technologies, entrepreneurial marketing mix and entrepreneurial
orientation, and acceptance of change had the highest average,
respectively.

In the continuation of this process, each component of the model was
examined using confirmatory factor analysis to ensure the
appropriateness of each of the main categories and codings in the study
population. Using confirmatory factor analysis, the researcher seeks to
examine the validity of each part of the model. In this study, several
indicators were used and the significance of the factor loadings was
examined through the critical ratio in the AMOS software.

The results of the KMO index study show that the KMO value
obtained indicates the suitability of the sample size for identifying and
extracting the factor structure of the study. Also, the significance level
of the Bartlett test is less than 0.05, which indicates that the hypothesis
of the unity of the correlation matrix in the study population for the
outcomes is rejected.

The results of the confirmatory factor analysis based on standardized
factor loadings and the correlation value between the constructs show
that all factor loadings and path coefficients were significant at a 95%
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confidence level. Also, based on the results obtained, the greatest effect
in the social entrepreneurial marketing paradigm model is from causal
conditions to the central phenomenon, and then strategies have the
greatest impact on outcomes.

Conclusion

One of the characteristics of a desirable tax system is to ensure the
satisfaction of those who pay taxes. Tax compliance of taxpayers
indicates the satisfaction of individuals in paying taxes. A look at the
three objectives of the comprehensive tax plan indicates that tax non-
compliance has always been a fundamental issue for the government at
the macro level and for the country's tax affairs organization at the
micro level. Given the importance of taxes and tax compliance in
advancing the country's economic and development goals, we can use
the sciences that help change the social behavior of individuals towards
desirable goals and achieving appropriate results.

Social marketing is a process that can achieve this goal. Social
marketing is an effort to influence the beliefs and behavior of society,
and from this perspective, it is referred to as a planned process to
influence the voluntary behavior of the target group to achieve a social
goal.

The purpose of this research is to design a model of social
entrepreneurial marketing in order to comply with taxpayers in small
and medium-sized businesses. To achieve this goal, a mixed research
method was used in two main steps. In the first step, concepts were
extracted using theoretical foundations, research background, and also
using the content analysis method, in-depth and semi-structured
interviews and opinion polls from selected experts.

In this step of the research, 20 experts in the field of entrepreneurial
marketing, social marketing, and tax affairs participated, including
experts with experience in the Tax Affairs Organization (8 people),
experts in the field of small and medium-sized businesses (3 people),
experts in the field of entrepreneurial marketing and social marketing
(6 people), and university professors and knowledgeable experts in this
field (3 people). Individuals were identified using a purposeful method.
Data analysis was performed using the grounded theory method, and
finally the paradigm model of the research was designed.

In the second step of the research, first the descriptive status of
demographic variables was examined. Then the components of the
research model were analyzed using SPSS software and a confirmatory
factor analysis was performed for the components of the paradigm
model. Finally, we examined and tested the paradigm model using
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AMOS software. The target population in this section was small and
medium-sized business owners.

The sample size was estimated to be 384 people using the Cochran
formula. Sampling at this stage was carried out using a simple random
method. In this section, the proposed research model was examined
using structural equation modeling. Also, the descriptive status of each
of the sub-categories related to the main category was carried out based
on the statistics of the mean, standard deviation, variance, range of
changes, and data collection.

Based on the findings, among the sub-factors examined by the
statistical sample, the factors of accountability and responsibility, social
entrepreneurial marketing, intimacy and interaction with taxpayers, and
entrepreneurial marketing mix had the highest average. Also, in this
section, confirmatory factor analysis was used to examine each of the
model components. In this way, the suitability of each of the main
categories and coding performed in the studied population was ensured.

This shows that the factors of entrepreneurial characteristics,
entrepreneurial orientation and acceptance of change, opportunism and
response to opportunities, use of new technologies and entrepreneurial
marketing mix, can be good predictors of social entrepreneurial
marketing and taxpayer compliance.

On the other hand, strategies such as using creative methods in tax
culture building, taxpayer participation in providing appropriate
methods, developing new and innovative ideas, managing key
resources, developing new and innovative products, conducting
marketing research and assessing customer needs can have
consequences such as promoting tax culture, creating new social values,
encouraging voluntary taxation and social discipline, promoting social
welfare, etc. Finally, some suggestions were presented according to the
results of the model.

Some of the applicable research areas include analyzing the
effectiveness of entrepreneurial marketing programs by considering the
identity and classes of entrepreneurs and business owners, evaluating
the effectiveness of social entrepreneurial marketing at the micro and
macro levels, identifying and prioritizing obstacles to the development
of social entrepreneurial marketing, and explaining the role of leading
institutions in the development of social entrepreneurial marketing in
taxpayer compliance.
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Abstract

One of the characteristics of a desirable tax system is voluntary tax compliance
and ensuring taxpayer satisfaction. For this purpose, new methods such as
social marketing can be used. The purpose of this research is to design a model
of social entrepreneurial marketing in order to comply with taxpayers in small
and medium-sized enterprises (SME’s). To achieve this goal, a mixed research
method was used in two qualitative and quantitative steps, respectively. In the
first step, by analyzing the data obtained from semi-structured interviews with
20 experts, concepts were extracted and a paradigm model was designed using
the grounded theory method. In the second step, using structural equation
modeling and confirmatory factor analysis, the components of the proposed
model were examined and tested in AMOS software. The statistical sample in
this section included 384 small and medium-sized enterprises (SME’s)
owners, which was calculated using the Cochran sampling formula. The
results showed that the factors of accountability and responsibility, social
entrepreneurial marketing, intimacy and interaction with taxpayers, and
marketing mix have the highest average. The results of confirmatory factor
analysis also show that all factor loadings and path coefficients are significant
at the 95% confidence level. Also, based on the results obtained, the greatest
effect in the social entrepreneurial marketing paradigm model is from the
causal conditions to the central phenomenon, and after that, strategies have
the greatest impact on the outcomes. At the end of this research, practical
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solutions and suggestions were presented, including tax culture, resource
management, needs assessment, and promotional activities.

Keywords: Tax compliance, entrepreneurial marketing, social
entrepreneurship, small and medium-sized enterprises (SME’s).
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