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Abstract

One of'the characteristics of a desirable tax system is voluntary tax compliance
and ensuring taxpayer satisfaction. For this purpose, new methods such as
social marketing can be used. The purpose of this research is to design a
model of social entrepreneurial marketing in order to comply with taxpayers
in small and medium-sized enterprises (SME’s). To achieve this goal,
a mixed research method was used in two qualitative and quantitative
steps, respectively. In the first step, by analyzing the data obtained from
semi-structured interviews with 20 experts, concepts were extracted and a
paradigm model was designed using the grounded theory method. In the
second step, using structural equation modeling and confirmatory factor
analysis, the components of the proposed model were examined and tested
in AMOS software. The statistical sample in this section included 384
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small and medium-sized enterprises (SME’s) owners, which was calculated
using the Cochran sampling formula. The results showed that the factors of
accountability and responsibility, social entrepreneurial marketing, intimacy
and interaction with taxpayers, and marketing mix have the highest average.
The results of confirmatory factor analysis also show that all factor loadings
and path coefficients are significant at the 95% confidence level. Also, based on
the results obtained, the greatest effect in the social entrepreneurial marketing
paradigm model is from the causal conditions to the central phenomenon, and
after that, strategies have the greatest impact on the outcomes. At the end of
this research, practical solutions and suggestions were presented, including tax
culture, resource management, needs assessment, and promotional activities.

Introduction

One of the desirable behaviors for the tax system is tax compliance. Tax
compliance is the voluntary acceptance and payment of the legal tax determined
by the tax authorities or self-declaration in order to identify and calculate the
taxable source and pay it by the taxpayer, along with voluntary adherence to the
letter and spirit of the tax law and regulations. The opposite of tax compliance is
tax non-compliance, which takes the form of two concepts: tax evasion and tax
avoidance, both of which are carried out with the aim of avoiding paying taxes
(Sandmo, 2014: 22).

Tax compliance is based on two approaches: voluntary and mandatory
compliance. Considering the voluntary and mandatory approaches to paying
taxes, tax policymakers and planners use various strategies to attract more
participation from people and businesses in paying taxes and cooperating with
the tax authorities (Castro & Camarillo, 2014: 37).

Voluntary approaches to carrying out socially desirable behaviors (including
paying taxes) rely on the concept of social marketing. Social marketing is a
process that uses marketing principles and techniques to influence the behavior
of target audiences to accept an idea, promote a desirable social behavior, or
voluntarily abandon undesirable social behavior (Harenberg & Ludwig, 2015:
582).

Social marketing is a new approach to changing social behavior, the effectiveness
of social marketing lies in the comprehensive design and implementation of
programs to institutionalize desirable behaviors (Chau et al. , 2018: 80), and
one of the applications of social marketing is to expand taxpayer cooperation
(Tackett et al. , 2019: 12). For this purpose, values must be created for social
marketing audiences, the most important of which is the comparison of the
benefits obtained with the costs incurred. Creating value is very important
in institutionalizing the attitude and behavior proposed by social marketing
(Carrete & Arroyo, 2014: 242).

Since opportunism, innovation, and creative ideas are presented in the form
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of a more general concept called entrepreneurship, therefore, presenting ideas
and programs with an entrepreneurial marketing approach can lead to attracting
voluntary participation of taxpayers and their voluntary compliance because in
entrepreneurial marketing, the organization is always looking for new ways to
improve (Schmitt, 2012: 441). In entrepreneurial marketing, the entrepreneurial
spirit and entrepreneurial characteristics, including creativity and innovation,
become important. Entrepreneurial marketing is the process of pursuing
opportunities in order to create value for the target group through innovation,
creativity, active participation, networking, and flexibility (Hills et al. , 2010: 7).
Therefore, the main question of the research is explained as follows: what is the
social entrepreneurial marketing model for taxpayer compliance in small and
medium-sized businesses and what is the relationship between the dimensions
and components of this model?

Methods and Material

The present study is applied in terms of its purpose and data collection method. In
this study, qualitative and quantitative methods were used to collect information,
respectively. In the qualitative part of the research, the data-driven theory
method was used. Semi-structured interviews with experts and key informants
in the fields of tax affairs, social marketing, and entrepreneurial marketing
were used to collect data. In this part, the purposive sampling method using
the snowball method was used. The experts and key informants participating in
the interviews of this study were selected from the following different groups:
experts with experience in the Tax Affairs Organization, experts in the field
of small and medium-sized businesses, experts in the field of entrepreneurial
marketing and social marketing, university professors, and informants in this
field. For data analysis, the systematic method of Strauss and Corbin (1998)
was used in three main steps of open, axial and selective coding, and finally a
paradigmatic model was designed.

In the quantitative part of the research, the structural equation modeling (SEM)
method was used to test the model using AMOS software. The statistical
population of this part was the owners of small and medium-sized businesses
in the northern provinces of the country. Given that the statistical population of
this study is a very large community, the statistical sample size was calculated
as 384 people using the Cochran method.

Results and Discussion

In this study, 170 initial conceptual propositions were initially identified in the
form of open codes, and then, by screening and categorizing them, 78 categorical
propositions were explained in the form of axial codes. Finally, in selective
coding, key components for designing the research model were selected, which
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included 27 selective codes.

Considering the process carried out in the qualitative part of the research and
going through the coding process, a conceptual model of social entrepreneurial
marketing with the aim of taxpayer compliance in small and medium-sized
businesses has been presented. This model consists of six parts, which include
causal conditions, intervening conditions, background conditions, main
factor, strategies, and consequences. Also, according to this model, necessary
arrangements can be made to continue the research process in its quantitative
step.

Next, using the structural equation modeling approach, the proposed research
model was examined and the descriptive status of each of the sub-categories
related to the main category was shown based on the statistics of the mean,
standard deviation, variance, range of changes and total data.

The appropriate value for Cronbach’s alpha is 0. 7, these criteria have adopted an
acceptable value for the latent variables, which can confirm the appropriateness
of the research reliability status. The Kolmogorov-Smirnov test was also used
to examine the normality of the distribution of the research data. According to
the calculation relationship for the test statistic, the result was calculated to be
0. 488, indicating that the empirical distribution of the data corresponds to a
uniform distribution.

According to the findings, among the sub-factors examined by the statistical
sample, the factors of accountability and responsibility, use of new technologies,
entrepreneurial marketing mix and entrepreneurial orientation, and acceptance
of change had the highest average, respectively.

In the continuation of this process, each component of the model was examined
using confirmatory factor analysis to ensure the appropriateness of each of the
main categories and codings in the study population. Using confirmatory factor
analysis, the researcher seeks to examine the validity of each part of the model.
In this study, several indicators were used and the significance of the factor
loadings was examined through the critical ratio in the AMOS software.

The results of the KMO index study show that the KMO value obtained
indicates the suitability of the sample size for identifying and extracting the
factor structure of the study. Also, the significance level of the Bartlett test is
less than 0. 05, which indicates that the hypothesis of the unity of the correlation
matrix in the study population for the outcomes is rejected.

The results of the confirmatory factor analysis based on standardized factor
loadings and the correlation value between the constructs show that all factor
loadings and path coefficients were significant at a 95% confidence level. Also,
based on the results obtained, the greatest effect in the social entrepreneurial
marketing paradigm model is from causal conditions to the central phenomenon,
and then strategies have the greatest impact on outcomes.
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Conclusion

One of the characteristics of a desirable tax system is to ensure the satisfaction of
those who pay taxes. Tax compliance of taxpayers indicates the satisfaction of
individuals in paying taxes. A look at the three objectives of the comprehensive
tax plan indicates that tax non-compliance has always been a fundamental
issue for the government at the macro level and for the country’s tax affairs
organization at the micro level. Given the importance of taxes and tax compliance
in advancing the country’s economic and development goals, we can use the
sciences that help change the social behavior of individuals towards desirable
goals and achieving appropriate results.

Social marketing is a process that can achieve this goal. Social marketing is an
effort to influence the beliefs and behavior of society, and from this perspective,
it is referred to as a planned process to influence the voluntary behavior of the
target group to achieve a social goal.

The purpose of this research is to design a model of social entreprencurial
marketing in order to comply with taxpayers in small and medium-sized
businesses. To achieve this goal, a mixed research method was used in two main
steps. In the first step, concepts were extracted using theoretical foundations,
research background, and also using the content analysis method, in-depth and
semi-structured interviews and opinion polls from selected experts.

In this step of the research, 20 experts in the field of entrepreneurial marketing,
social marketing, and tax affairs participated, including experts with experience
in the Tax Affairs Organization (8 people), experts in the field of small and
medium-sized businesses (3 people), experts in the field of entrepreneurial
marketing and social marketing (6 people), and university professors and
knowledgeable experts in this field (3 people). Individuals were identified using
a purposeful method. Data analysis was performed using the grounded theory
method, and finally the paradigm model of the research was designed.

In the second step of the research, first the descriptive status of demographic
variables was examined. Then the components of the research model were
analyzed using SPSS software and a confirmatory factor analysis was performed
for the components of the paradigm model. Finally, we examined and tested the
paradigm model using AMOS software. The target population in this section
was small and medium-sized business owners.

The sample size was estimated to be 384 people using the Cochran formula.
Sampling at this stage was carried out using a simple random method. In this
section, the proposed research model was examined using structural equation
modeling. Also, the descriptive status of each of the sub-categories related to
the main category was carried out based on the statistics of the mean, standard
deviation, variance, range of changes, and data collection.

Based on the findings, among the sub-factors examined by the statistical sample,
the factors of accountability and responsibility, social entrepreneurial marketing,
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intimacy and interaction with taxpayers, and entrepreneurial marketing mix had
the highest average. Also, in this section, confirmatory factor analysis was used
to examine each of the model components. In this way, the suitability of each
of the main categories and coding performed in the studied population was
ensured.

This shows that the factors of entrepreneurial characteristics, entrepreneurial
orientation and acceptance of change, opportunism and response to opportunities,
use of new technologies and entrepreneurial marketing mix, can be good
predictors of social entrepreneurial marketing and taxpayer compliance.

On the other hand, strategies such as using creative methods in tax culture
building, taxpayer participation in providing appropriate methods, developing
new and innovative ideas, managing key resources, developing new and
innovative products, conducting marketing research and assessing customer
needs can have consequences such as promoting tax culture, creating new social
values, encouraging voluntary taxation and social discipline, promoting social
welfare, etc. Finally, some suggestions were presented according to the results
of the model.

Some of the applicable research areas include analyzing the effectiveness of
entrepreneurial marketing programs by considering the identity and classes
of entrepreneurs and business owners, evaluating the effectiveness of social
entrepreneurial marketing at the micro and macro levels, identifying and
prioritizing obstacles to the development of social entrepreneurial marketing,
and explaining the role of leading institutions in the development of social
entrepreneurial marketing in taxpayer compliance.

Acknowledgments

The authors would like to thank the financial and moral supporters of the
research, especially the help of all participants in the preparation and editing of
this article.

Keywords: Tax Compliance, Entrepreneurial Marketing, Social
Entrepreneurship, Small and Medium-Sized Enterprises (SME’s).
JEL Classification: H26, M38, L26, M13.


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

e jydu.ﬂ

.“JU

:C,é\.:)}

\Eo v/ A

. “Jl:

IRy

\f~f/|\/\9

P-ISSN: YYO\-£F-A¥

e-ISSN: YV\V-YAVY

2358 U el D3l

- Q\;JLA 4.«\..;..&_95& cdq.lﬁsdou -
FE-FA N F Ll (FF 505 P Folat
taxjournal.ir

DOlL:/

35 SWlo (pad 191 S g (ploiz! (UL S &0 (b

Lo 9 <S> o5 (Sd I g ws
5 T e ity oo ST ol ¢ iy TS 4z, o5 St | bl
Al )5S e
\
O]ﬂ\nugjlfv\j‘uujjggo@bc@“ﬁy\ﬁ ejjfjlﬂ)l.:m‘ | *)}Jéw ‘sb\b
Al e J S 3L e sy e Skl ol 5T o3l ey puoka o9, sl | s e

Ol 58 SUT e ol e oDl T ol il s 0,8 ol | L2 yhazesdous

oS>

2 S Obse 5K sk 4 slazrl 0l SIS Bl @S b ol rags o Coda
S 5 AS (‘fﬁ 93 By el G g O yshte iy Lol Lo ste 5 S ST (slay S S
(oalie OB 31 i o b asdly it loess abas 31 ol (slaosls Julows b oJgl (,L? 53 s eslizul
3l ealizal o33 (\fﬁ b b 55 3 u1S ey ol esliad b ealshb (K 5 o gl
O30l 5 oy p AMOS 351 0. 23 S3lgrt oo el (g Jlole Lo 5 (ool le S¥slas b ute
23Lizl L aS 55 Lo gie 5 S8 6Ly STgnS Olmlio 31 YAF Juls isucpl 53 (gLl 4 gl . il
Bl gt 5 o Sl ale 313 Olis s S dbe OLSSS (5 S wsad Uge b )
Lyl Sl e O ol el 5 S Obage b ol 5 Cnans ozl by ST
N3 gnn 253 A0 Olicabl pebas 53 s ol 5 s it alod dins oo 0L 33 (Sl Jaler folons gl
S 31 oozl il TS I3l el e 53 31 o e sobal s 4y il el i Az
ol sl s il badels 1y 8B oy iy (s oty OT 31 e 5 ol (5390 0oy Con o Lol 5
(Sl 3l Kin b 4 015 oo 0T alas 3148 s €l (53,08 laslgii 5 LayKal, 55 ey,
38 )l o5 sl dlab 5 (il cmle Ly e

age 5 S S ) Spe S elam o AT ly FHT bl ¢ Sl S taejlg S
.H26, M38, 126, M13 :JEL gAuaib

ol I8 5T e oy oDl SI5T ol s ST ey (57 by 1 a3 8y ol ol
Sanaeepour@gonbad.ac.ir:J gius o ki 5


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

VEF Ol | 2 5 om0 jles ¥y Jl s sl |
aodio
s Sl it by iST sLaBl ys g .A.»B:cb e 3 (SS Olgeas S o) g 0l
G Sl 53 W3l gn S Slaalow plgl 5 aslinal L lacdss 5 A8 o oLl |
5 s Layl85 S 503l acdes Sl glacanlon Cblies . )ls 5 (,\f g5 il
IS s s Wb 0l o 53 1y (Sl bt Hlidy b UzaN5 53 ol gen Ladss
J5 5 el Sjle UL Sl S S UL ol (sl ollas (slaylid,
Golebls s L s oUWl OS5 ol 0305 Laseids 556 S aldbsls ol
Sl SIS 53 (6350 Lo OT s s 5 DI Jpandio o ls dloma 5 s jshiten,
@L_Ju@g.:?.u (Wl a5 Jolis abas LSl Sl e 5 058 g 5 e 4 wllbogls
L psgie 33 2 45 ol Sle s 5l Ol 5 S 13 psgie 53 B 53 48
.(Sandmo, 2014: 22) 3,5 s &g Sl Sl 51 5 8 Coa

g s bl (ol 5 (6llbgls) (bt K33 K05 55 5 e S K
Sl S Ol el 5 DS sl (Dle sy 55 5k 5 )l sl S
2371 Ola3le b ()8 5 UL s 53 LalSTgenS 5 0350 iy a8 CSlks
.(Castro & Camarillo, 2014: 37) 4S" s eslizul 5868 slagslaul 3 ( sUL
S p Bl 31 0355 Jlasl O o il 31 aldbgls & gty Sl a5 el
il «Doloranl 31 (S 9 41 A4 o] Conw s | O 5 1 5 by g0 Lol SLILe
Sl s (S 32 sl i3l bl 5L O OGSV TR VTSR PO - %
5,50y 313 35 g Sllbgls (laasl (gl 5 1 o g 45 oS L;)‘\gm.a V.o)u’k— P
4 (6 e she i (Dadkihy 53 5 303 65kl 3005 4 S 5V a3k wllbsls
.(Sandmo, 2014: 25) C.ils dals of e

(OUle alsy dhon 51 (oot Csllan (slayls) plowil 5o wldbsls sl o)
05 5 ol 31487 ol (il 3 (olozrl GLoBL 3yl 4SS olezt JLL psgds
) S g ol G Sy 53 Dk bl i (6585 skt 4 L
Harenberg) 5 5 o o s llb gls &y gomas o sllasls olazal 5oy S5L sllas olaz]
.(& Ludwig, 2015: 582

Sobl (sl ol Sy i 53 g 3y (el bbb


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

£ | o)) Kan 5 59 S

wig gllae Glayls) Hluanlg bl aslr aer Gl 5 (b 5o (sle]
Kar 8 el bk slas )8 51 S 5 (Chau et al., 2018: 80) <ol
ol Olb s (6l ol sbie -y (Tackett et al., 2019: 12) Col sUL OLs3e
Sl 3o b odal s 4 Bl alie LOT op jiage 45 58 Gl 1y ooyl slez
ool bl kg 5y 5 58S Sileasle 53 Sl G ol add fasta
.(Carrete & Arroyo, 2014: 242) 5|5 Cwenl Hlows

b bl lacdled ol Ol (gl sl pygdo ol plsl oales 3
Sl Lo Gua b ezt b l3b . (Kotler, 2008) 3,8 oo &y goo bl desesl
t ol | obhb ks s G Ol5 o5 ol CLINS 5 (69T 5 Aiails ol 3l wlbl
.(Harenberg & Ludwig, 2015: 585) Cosl 46N slaol 5 (55l 5 ¢ omliius p

ob & (55 IS pspie B > WM glaeny) S8l 5 ol b aS bl
Sl BHIT Sl 5Ks) b glaasl s 5 Lol il pl s 35 oo ke AL
ST b Lol sllbyls S5 5 SUL Obsge wllbgls CS)lie Ll 40 oete Ll o
ol 35 (Sl Ak (Slaoly (Smglonr 53 )len Olodlw caly SHIST Lol s
S AL sl s 5 wly ST, Cos Wl S0 oLyl s .(Schmitt, 2012: 441)
03,5 s aulp wly BT SLohl S e s Cuarl (sl 5 SN ahes
udl&@ C,SL:»A cC,.’_é}&}- ‘LSJ)Tjs c\) )‘ A a))f Ls‘_f’ U:")J| &> )}.’a..,a LY L&C,..ﬂf%
[(Hills etal., 2010: 7) sl (g plodllams! 5 (g 3luaSs

LU i3 4 48 g on il Sladilb 4o samms il AL SLBL Bl 5o
S Olag b 3 sladass 3 LaylSoewsS S50 Cals 5 il bl (0L j2iw b
sl @yl s 3 Ss, sis olis sly B LIk .(Ren et al., 2015: 648) S
Sole, 2013:) sl O jzin s 25l sl 5 Lyl (6130 eslonl (ol p 4 b S
o Pl & a g (ST ) (AT Sy Ly e S 327
Morris et) Cusl b 15 5 & o Lgl.aj}ij e Ol ool sl g ct.a 038 (aja\
68 ) g3 eleal 6l 3L Lol oK b 4 & (glandlle bl oki el


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

L IEWCY RESPYOWS-PHN-Y [ [N PPWIETSTe K3

S el o6 L 03y pslite ol bt A5 ecalie ABl 45513 lSp e
b AT bl S48 358 or e 955l G kel g 140005 o gl
5l 58 gt 5 S S )5S 53 S Ol ge S shatey slaz|

935 355 S el Saailsn 5 slal s (Slelas)y oo

B TP
S s
Joo DU 0357 pome e ool Slgnr DS 2K U39 im0 Ol33baBl e plsT
WUl L 4¥sle m55 ke Slezr 5 038 Fkas ) g b e 5 S 035 J gl
b boldle dol s o3l Culo) Lld s 5 DU (Giluaig (S ) Hllo
Obsge ooy a5 s 31l 03,87 il lae UL plis S o3k Ol
S5 el sl gllae S ol (ol S5 51 (G UL wllbosls S5
|23 sl o guas i3 alls 3 g (6,8 031l dslen SULe gl Olo3lus (512 O3 3o
Tackett) dizs Olo s G Sllas s 31y DS 3l ol aods Jla esli 55
.(etal., 2019

SUWL Ol e Sligas 5 IS s ¢S psede (51 0l €l iy 5l 5| S
asliylghl wByn 4 ol 5 0 s ( U s 53 0B S odas 05,5 Jlgm 53 S
il Slle Bgaty Sty 5 S e 5 2550 SHle skl 1)) SIS
phe 25 4 (53 )y LSS Joe 355 Dltgms 5 Cinlls 3 S a4 g3 ST 05 o0
.(Khodamipour & Pourheydari, 2024: 91) L& Jals a6 SUL wﬁm

S 18 Olipe o 4 S Ol o Cmlins ity S 1S5 Sos 5 0
e Ol 53 SUlle (s Ssy 5 asllbl s (A5 Aalys el diny 53 5aS
slibgls Cls s 5 Jed 5 ol Syl SWbe 5 SKas s Sjle ST o e |y
)M@MQL;)L@L\@}Q)@QMQW): ol o3l jesis Sk Ol
5 oe o slibgls Gl ST 3 (6550 Lo s OT il 5 S Jsaden dle dasloes
.(Abdu & Adem, 2023) SUls S, e 5 056 )

RGO PRV [ - PR o 54 3l u‘;l’ﬁf slaguail @Lﬁ&;b Slosl s


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

] o), Kan 5 59 S

Gk 513)) (6,13l 5SS ol i 55 LIB s pseie cpl ol B Ca s 4 a5 L
(a3 335 s s 53 S oS a0l LB D13 5 il a3 SIS il B
0 e 5 (ST oy e oS3 b 5 sy eSes o5 Sl Sl LB
b ollas Obsge Jaw s OT a5 b 5 SWle sl 8 Sl bl s s duloes)
055 (6 S el 3,8 o B g 2050 (Sl 0k iy iy S 5158 53 oS e
5 3 plel a e g LUl sgd oo g8 S LB S e dhie i b (3
38 ST aticn iy 4 s 5 L sla3l B UL s ahoe ( SULe il (6 SIS
Lol Srgline Hlaws Llg g0 3pls OUILe e d..a e 9> grw &S (63,3 jlga Cla.../
.(Castro & Camarillo, 2014: 37)
a0l el ol Sl 53 ol Ses  Kos (suar s bl ol 3

S (3LecKin 5 Llodd 51 0358 Jlasl 0bs ge il 31 s aldbogls &y geots UL K5
e o (5oleBl 355 53 (WL S JTolbl oy po o3 Sl . by o et
39 OSGl ily VL Sl s K 55 wllbosgls S5 25 4 a8 iy
SaeT)s S (a3 55 2l 3 s el iy U gl jas L Coniy )3
(Sl OBIE 2alS L g aml bl amn g old ot el 4l SUL
abi .(Barzegari et al., 2024: 97) Zd)y dalg i Sde S 4 S OMS
S Ul 3 5 SUle Sl IB 55 4 457 ol S5 pe S (S Jlis
e (6350 (o py 5,8 o0 oy DU s 51 8 lanen 53 58 5355 00
3Ll (DU 5 ol L s go 456 (ol T sy 4y (il 5o b 515 457 _l50 31 208
SWbe gl s DU Ol palS jsbats a4 (6350 Lo g Calises 5B (slael )
S sy 5 ol Wl ks 3.8 ool b slins ) g 556 e s 5 3l (Slina
:(Sandmo, 2023: 22) 545 r\;;.zl s

tlaaal lebsl 53 SMalre b Sl J gain alys S5 pie -

8l 3 S Olioe 4 S BB slaeiypn 3,18 ~

telns (12 4y lghl 0 51 g lan 5 -

Bl Dbl 4y Jug b SUle gads 035 51 malST -


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

VEF Ol | i 5 ooyl | ¥ U] llo wolia g5, | 5
f"""""‘g‘\:‘.)‘)\"

wose aly Jis 5 JolS e oy S Olse 4 1AV aas s elanl LBk
orlitnala ¢ culiilyy |3 5 0STL S slaols 0 S 3l Comy ol 3l oode Emlio
Bl 43 8 IS bl 5 Slids (Dbl psle (a1 pulitolsl
2 A6 s 4 o8 ol oz Pl )3 Gb5BL SIS 5 poalio drm g olaz|
"l 5 BSTIAVY Lo 55 ol ra 5 (63,5 0y il g oS (3 uae Ly
dlos 53 (oo (632 50l py ooz i gy A8 1 bzt LB Olgie b glallae
05 5 5l (2lbl 5 elamrl Dled & by eatlie S5 L 5057 iz b bk
Jool S L Ol o0 45 L3 o 93 0T 3505 (I8 w0l |y o o ol ol Sl
3,5 oslial analr & Lajlety 5 Lo 3,0 lnocd 593 (s (558 Sol3l slaosed 5

3,555 sisnl 3,55 ) Aile ils gy elar i aie) 55 o5 Sas SS )
a3 S5y e 3 (S Plorl 358 5,S5 55 1y Mol 3,505, s Hlndelize
3131 487 (gl Sty ol Lodr (5,518 b me (0T Lo 45 Conl _olaz| b 5L 5,80,
s elamt SLobL L doles bl ) bl 5 Cllas Sl wldbgls ) sbay canal
5 sl S0l Sl s olar) it Sl (gl Ll 5 ST 3 gla yozme
Kotler) 555 5530 503,28 _olatn! Ol ks Hludiney 155 o 45 Sl (gl S5 3,
35 531y B sl ,STs) ded Slacuse eleil b,k ci€ Ol s (et al., 2002
el 1355 (6 ey Camal 31 Bl am a4y g3l

Jsbtens (,lo bl Jseol 5 lacs sl 3,571 ebom bl (V440) T cpunyutsT
59> SME S od b (laasl Ll 5 1ol o300 < ko 5 4523
S o iy o5 Amalor 5 asnd 0By 35 solitons C3n 09,8735 aillbogls 5 ol sl 41,
.(Chau et al., 2018: 83)

ol sl b o g (gulas (LolL sl sy 38 el LD
o ) g o L3l wldbosls s, &b shatans o b (glaasls
Coda b e Jlab anw s g (63,5055 (olor| bl -l dmaler 5 WaOT (633 0,

el IS ) sy amalm 93031 (gl mdls 4 gliws 6l :\J.ébl:é)gi\.t@i}kimz

1. Kotler & Zaltman
2. Anderson


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

8 | o)) Kan 5 59 S5

o 5 ol sl 5 lait (glayliy (6,108 36 et SbliL ool Iy
Bl5 e 5 Sl rer L6383 el g 935l 5 (555 2 5505 OF sikes
SIS el b elal obBl 39y SIS olemr| Blae 31 arms 25w
S, sl 5 Sl Bua Olblses )y wldbsls s ol glaasl 5 (5o SLLLL
.(French, 2019: 12) 555 0 elez| 5633 ol

IR i 53 batels p 2S5 Ll (b L ST ol sl 3 slozl bl
T3 ol 53 el ol s 09 8 K s (plaz] Jae b o) S iy LB
I3l 02,2 )84 5 o) Slasls 5 baaal o 5 (6 im0l 513 s goma b ol (539 saals 5 oaie
o) S 4w b gl S plomil (sl bl 05,8 ()b Ll eSS
.(Domegan et al., 2016: 1127) 354 0 £ 5 ol

Wu et al.,) Sl o)l Sy pote laaids o st 51 elozml L5k oBus
S odas JSaly a5 5 5 sal HUS ys 1y elazt ob 13k Oldies 61 (2019: 467
2 55 5 bl dsel 3l eslizul b 0lg sn (olomt byl 55 iyl o sladay 3,
5 .(Key & Czaplewski, 2017: 327) sls )95 5181 )5 1y uwlin (glalidy cannlo- o)
03,8 wllbogls )y (5 55 S ME 30 (611 0k (63 540l (T3 s b szt o)l
.(Gordon et al, 2018: 57) 355 o0 3L _slazr| Ga K 4y s g Cblses

et Sl Ol (655 2B slasl b 5 e lad gollas « elozl b bk
Sl ooz lutal & ltns (813 il b S8 g0 Doy oty 3k I3l 53 Sl (sl
L;ﬂf)lf‘g sl obylhk as iy Olg s I .(Russell-Bennett et al., 2019: 636)
SHL Mol iy g Olbline (610 pshien gL slacs st 5 Uyl
5 (Kotler et al., 2002) ol ansl> 5 laoy 5 el 3l Bl (bl 53 s, S syl
Olbbus 5ledy llbsls o5 (61 (65l (2oL (ST 5l elazt Db L sams
Parkinson et al.,) ol sloi! 5 (63,5 olby (i)l O Lodka 5 S o o3lial Coula
.(2918: 842


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

VEF Ol | 5 o oyl |9 U] Wb wsiiag 5 | 75
<l AL LLOLL

P e (49 Sl 4 a5 b el s O Kaags 5 6ok 0394l
Slro sl 6,5 Ll 3 0l e (SLolis 5 baatul s )3 e kS 5 By ks
(Becherer et al., 2012: 11) o345 53,55 PY ) w’“.;")‘;gi-’ bbb st
o3lital can ol 3 by LIS Sl s o 5 (sla g 5 aOle3le 457 ol (659,
.(Hallbédck & Gabrielsson, 2013: 1012) duls

Cadgiloms o) 3 Lol 4 5 ol Lol ls (gl 6l 3 ,8ly K by LIS LS
LS i b 3 Jasms 5 0BT byl b colize 0L 28 40 55 <l 5 2lewl 5 mlis
oy 4 e 25Ty &;éﬂg 4 (2l 3l S ol . (Fiore etal., 2013) &S
Bl b Ll baolo)l « gbsn i 53 303 28 o s Ao
a4 Ol Bl 5 o Sledts 5 SV guames Arwg Jold LB ool dind 55 ) 255
(s e ke gt 4 5 BN (Sl B0y L O 350 5 355 s 4 4 5 (O e
3 S50 byl s Calsen (slaair 51 ol ko plowil islio 5 ronns w‘fcw«é
.(Becherer et al., 2012: 13) s Ob zéw b pol-ke

355 00 B! ooyl b 4 sz a4 g Lol Sladlo 3 Shee o5 il ST L5k
g i 6 S 4 a0l Loy ke 5 O i &y iyl o 555 5 03900 3l (51 48
[(Fiore etal., 2013) 3 5 oo Sy oo 355 O Ol sl 5 Slajls glas

>s¢d lin S5 o Lol @b 5l 48 ol (glam )L (slakyl b wly 5T L ,l5L
N gamen 53 il n 548,5 5Sa 53k Slasls Cmls 5 (s jskateas ) 3 5 sgals
38 es 4 (ol 53 5 s B8 5 o s 0L e by 3 Al 5 S sl s 35
Gl S Sl Gladnl b 4 semes il 5T LIk Bl o3 bl s 5 o
S Sl gs o 53 (gladoses 53 L) S5nS 350 Culda 5 55 slowl (0L zée b bl
(Renetal., 2015: 648) LS .

Lolesle sl Sl Il Ol b b BT bk (V) 0L Ken 5 kel
bl (Y F) TOLSas 5 1uble Wisie ea 4 sl o 2By Cuse S g
drn g Jlom o 53 9 55k lie g5 sl 53 Slodl b 5 (53,5 58y o5 1) ol SIS

1. Hacioglu et al.
2. Monsara et al.


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

v | o1y Kan 5 59 S

Becherer) Wlosls 53 5 ds (g i (6l ool slowl sshaite 4 alysl 9 5 o glaou]
s gl wlp o5 5 6,8 g @, S wly 5D bbb (et al., 2012: 14
5858 (BN (5l 5 ol 31 6 e gl Bl 3l shate 4y s b wBlite 03 S
L 5> (Hills and Hultman, 2011: 6) Col (g o bllam! 5 (g3luaSis L o
b OYgmmme &5 LS bbb 4 (el g5 6 Olslo gl i 55 Cs 4,
Slaoleslo 55031 s b Lalgy anwr 5 b b aSTl i3l 0 S o (ol 5 1y 0T Sleds
Jols obesle 5 3131 -yl .(Stokes, 2000: 7) L3bo sl [y 3La)IS5 S IIE 50
5 bbbl ax 5 4 Ol B8 ol &ﬁ Slalie 5 OISl Ol yslice (OIS alo s
AL ALl @l 53 LBl (5 it g e sl 31 515 48T 05 5 plas
Wallngfer) das 51 3 Coda il azsls 36 Olojle Ll o0 aS 1y (63,5 L Olo3lu o Al
.(& Hacklin, 2013

o200 5 lab pluli T3 )y il SIS @‘ub‘b G () 0L 5 s
w alsl s s S sy Gk 3l sslasm 0L 2ie Lim 5 0351 Cows @ (sl a5
bl sl s dslsge 5l sl 5 L8 d (sl (S Ly ke
03,5 ol sl sl 5 oS Ceo b (63T 5 oS Sy (A S sl il SIS
il gsema > (Mot et al,, 2012: 545) Wlos S = oo |y (S5 2 5 e
Pl ol S5 ol g bl Al 5l il 3T
2 o S bl & am g b Gy glacas s Sl glelid gl S
ol Uy S |y o g 3S a3 457 3,13 5L T 51 (6515 00 0
S bme ol & 235500 e U1 08 5 RS (05 08 6 Sy S
W b (6 S 93 45 1y et b s plowl ) (gl ol SaldBl sty 4ty ol
s galS T e sssa
ol 4 45 laodl 1 das o Ol Lol 4 1,56 0sT 5 L ssnsl s & S
ol i b bolesle Ol oo IS 5505 (sl oo s o Sladul 3 L Y seaes
oo slal Qs 31 S eSS (65T 5 o Ll slac b 55 4T Sl

23,8 (s (o s S OBlalil B sl g

1. Morris et al.


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

VFF Ol | i 5 ool | ¥ O] s aoliia g3 | A

Sl b e sy (2 A1 Slacdlad (655 B 5y 83 dlon
Slal 53 5l bl Gl 35e GACS S 5 o8 gmime S5 L DL
ol pn 5 SMalae plomil 35 i a3l Sl ST di)ls ASTE Culsy T 53 (63,081,
Sl 5 (6t (1 231 3bml SG mlke CaBST b lik aRL 13 0 w8 55 Ly,

.(Morris et al., 2002: 14) cul 5} sloel (515 ol g pase OS5

ashie 4y olazorl iy SIS byl (558 58 e 53 0ok plonil (gl gy (o
s e g lalid 4 b gte 5 S sS slyShnS s S Obsge S
b aalsl 53 035 eslinul iass cpl 55 Lol =l 5 Ol &7 gla gy Jl ol
H IR

e a5 1 g 555 3 gy Olgze L cigsy (1F1) OLSn 5 Ol e
OF ol anslr 5350 iolow = ho s 5 (52,)8 £5 3 sy cnl 3l plo! ol
Sl & Cibgs Ole S Okl 3 &5 Glae S8 Sl Oboge 5 Dbl < Jbe Ol ke
& i JUIe Obaga 20 150085 g gl . oty JSCas s UL 4als b
crmmad Lol lsline 5 sSae (slebaily lifs (Sl (S b UL ot S
3515 S S (s fsbinn 5 eftns dlaly S 3l 5 STy &y S O30 5SS
4l 1y O 5 dedl andls Olle Sl &) el (6 5t asnd 550 0o e 48
b SUle csls s S sy 5 eyl sla)lS plosh (61 gs 4, SeS Y
el 2 0T SULe S5 Olsee il 2 ys S

Ol 5> SUe 413 5 n) 2y 3Ll o Olgie b gy OF V) OLSGen 55 55
slolis b (MIMIC) B PemsBlun asli 5 sloy g m slrosls 3l oslizul b
4y S 513 s om0 O3 ol i3l plonil by gn g Jla3 Joke 5 (S35 U
et ol L0p3 YA iy ey 1 3350 0335 Jsb 53 b b & sy DU
ISP s 5 4 i 30 0335 sk 53 (Jpos DL 4 SUIL 13 s 0L
Sl 13 oty 4y STy (sl malor DLt 3l 5,0 il ol - ol s

M)d)w%{b'b)}ﬁbém\jd‘ig)ﬁﬁj:}%j


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

4| o)) Kan 5 49 S

S8 sS 53 Sl 5 5 e Julse guly sl 5 glulid 4 (1V49) 5 L8
ol a gl gl s 55iST S sel Olejle OLSIST s 3 Lbuge s S5 8
oslmati (68 e ST 3 5 (AT 5 (AST 3 53 5wl ko b 5l (ks
o 314551 S gl 9 09 5 4 Jolse o g 315 OLES U Tp gl e s o3l
Kn b 3504 3 (5150 3Ld eslazel ¢ gULe 056 « jamsize Sl (53,5 ( FeMbl pal
Sk

Ol elazl bk 4o slSG Dbl ags o] (1TAA) OLSKes 5 &oee
333 s pl 93 53,8 gy p a8 il (SCSS Sl szl L 558 SULe sl
olas &:E’JJ.‘ Gb)g"ﬂw\ ol osliul &g%&{—wftsuobbj&ﬁ —W}}'
Crrer Oy ) Olodli olazonl (glacdgtuns 5 Ola3lo 5 3131 (e s O = sl
2558 Wb el o3 > elazl gboll Dbl (g3luar LSS (Jol (glacy sl
S 5 blbine (5Kan 25l Llas 35 (83 Slias Ol 5l 5 L3505 s e
i e S slay ST - 5ylay il Olsiea (galass]

i Lv A.JL.‘:'J.ST)K ‘;\i}bb JL’u‘ 9 (a‘}é.d.a )y )‘ o (“‘q?) Q\)Li.«.h 9 &Lﬂ)
Ll by BT sl 487 Al s doms ol 4 sake Ogze 5 SVa g0 o) )
Lol sl )5 Lilg oo 055 4 (o35 4 e Sladasiiv 4 dr g L a5 Sl (Glodey
35t Salgns 5 Ol pte iy Ll 5 Sosloge GHIBl Camge 5 odi 38 STy
5l 53 e G laoes 4 ey 1y (ol 5 by 6l AT Sk .3 sd s Shes
9 &‘th_;ﬁ:wﬂ ‘u:"))‘ J\:uj GCLA ub;€jb‘ Léﬁ%&.‘“ﬁ) ngjjTjS 29 sl r-bwﬁj
3 s b glulis

S else cisu B gl Sty i ) Ol b cagn (VFAY) OLSen 5 (g jme
Jole slgzr 5l 0l b dils plonil dgzms ot 33, 3f a3l b gelort o513
)J ‘SGLQ:}" @[ﬂ)‘)b bﬁ)) .)IUKQ‘}&LJ? u}-’&jjﬂ))ﬂ (\VQV)LSMJ)}L&S)
oDl B oS Lk 223 ) 41 A plowil (6 55 0 andllae 5l eslinal 457 Dl 85 -
(AT 05 Kos sla,eis p aSL ol Jguames G Lo a5 p g5 6 olaz|
Ll cul.@&;&)";}g CoDw Corirg g byl


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

VFF Ol | i 5 oyl | ¥ U] llo wolia g5, | &

C)L:“.adra.e)uafbéoﬁ@@d@ﬁb\d&‘;\}g(\VAf‘)Ob&«A)&Ab
slazel oy 313 OUss uls 63,8 (yp (LS gy 3 eslizad L 1y SUL PSS
395 ool alaly Sl S5 5 SUle (5 ez 55 4y s 2B T 51 5L oo gos
il G UL SLaalys 4 s o gee 08 il pelas 2 4S5k 4 1)l
gl ey 5 S O g (g 31 S S5 Ols

35 Sl S oS s olazl alse Olgie b cings (YY) 0L 5 Lo
Losie 5 S ST ESE YOF s dmsl . 3l plowl o se 5 S8 (sl S5 Ol
Pl o3l 3315 (65 4 g3 Ay 3l e3litul b LS5 100 SAsS 4y 45903 pom 5 3
g;EL..S...«\ 9 W}S dij) )\ oslaul Lg} LQJJTJ; ij_s_ 4.1,;..&} 4 Laosls e W
(S S5 5 Oz (L 1 45 313 Ol gl . 23,8513 s 5 41205 350
.J)lssﬁj‘_g)bt”}‘_gjééw

U'i‘ o L sl rbu‘ @'L:SLA w&)bﬁ_} )y Q\}.& L: L;.I..h}ﬁ (Y'YY’) YC‘JT) )J.;\
oalital b aS 35 o5l 53 UL S by Sla il 5 oS s Julge  plulids callia
255 53 Wb S ol ol s plonil (6T (gl o 5 520 550 B9
(S AT 5 rsls ol SULe Slalie s DISTL (UL - Sk 3l u55le
pde (S o3pal pte S o)l ghie 3 Shas OB S gite S
SUe (ead b slacusgdous Ul 4l w550, e (Wb cslas
(S s 4y (Shomy e 5 (o

Sk jsls ﬂ\: Uilesl s b singy (YY) "o, @:&T—éﬁb
\)ﬁi% R Jelse <:L\f Sl e 9 SWb Ologe @L?T (Wb Sy e gilug
(B3 ol el gy o313 plol (5590l 58S 53 il o8 Ul S
sk 4 S & g 3 OB Ole L3 4 as oo i lis 3y Jeboss 5 oo
AT 5 UL el o)l e (S3bes ¢ S 2ty dsle alge b (6 b ol
el L2310 OB

C)L;.“ﬂ C.,.’-‘bﬂ )L’é_} J)J :‘SCLQ:’" t.g’\i-)‘-)b Q‘j& La ‘5&.&_9}1 (V'\V) Fbjli_} lb;

1. Simiyu et al.

2. Abdu & Adem

3. Dewi Anggadini et al.
4. Koduah & Yawet


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

0 | o1y Kan 5 59 S5

ezl b3l 3l eslinal candllas cpl 31 GButa 0313 plowil gany b ESuy3 Lé 30
&1y 23 OULe wldbgls sl 5d) S5 (gl okl (532 sl 5y (6595l enlizal |
Syl 3 85513 0L gl - A o3l bl list Lo ol 3 OFA 3l Laosls D3l
3yl S S aolsame e STal g ki) JmST 5 283

S 3 sy aly DT GBS gy & SR 5> (110) 0K 5 0y
S 3500 5 S el s ley B 5l bt b Lo gia S S sla )
bl F 6 ka5 3yl sl (e 03,57 gl day a0 g wly DT bl sl
il o ge 5 S oS Gy snS 3 Shas s (5 )lskian 5 e

el daly T 3e Jolse 5 6l 3BT UL (Spme e (FAY) T
(Sl o5 gy 3 eslind b L gze 5 S S slar S8 5 Shes L ) by ST
S5 5 e Jgams Ban g Asle 5 Shee bl by AL bbb 55 23,8 oz
c el 03 0y gL olie

@yl 5 5, Shas il SHIS Sl 36 ey 55 (Y1) OIS 5 5kl ol
b Jolows pmalis izl s tley gy 3 ol b 48T Lawsie 5 S8 (slac S
ol 5 et 5 s (8 (T8 (b e o e ) 3 g (om0l
29 S S sl 55 Shas Lasly BHIST LIk skl e 035

(S fra Lodbsn 1y il BT S BL sl 3 caags 53 (TN 0L 5
el ) o3lizl b Dlats 5 VIS w55 8350 (slaol&y ) S5 Sl go 5 Jlo s
S sl by ST oyl slayl 315 0L gl <3Sy 1 Ol 5 Slde
5 et L sl 1 g slad y S s b ey L3l lsliae
pla3 4 Ot (512 La0la 3L O 5 Ol pite a5 31 by SHIST Gl s (2 oo (2 3T

] b g 3l

PRIF el
33 oGl d5eal (laesls L;)}T.sff o9y A O 9 63,8 Oda Bl 5l Lol rags
Ll ol enlal C)LC«)UQ‘ ngj."bjfslj ‘5:53‘5@.56\.&&‘”)‘ b».:;f“@ kf&.lh}ﬁ gﬁ‘

1.Renetal.
2. Solé
3. Becherer et al.


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

VEF Ol | i 5 o oyl [ ¥ U] Ul woliza 5, | oY

Gt gy (£ 45 A eslil nesls f anls s o) 5l e (AST Ao
331> e g slaesls j3 ady;y a5 gla ks Ll 4 b sl Jlos 4 &S il S
O ol (555 s il or 5 0k lom lposls dieplls Ll ‘S”’C&' bl
SlaasLas 5 Laosls g ”TC“T Sl s Sl rags pl ys andllas 3y50  lazloss
5 el bl (UL el slaey s 53 IS allan 5 O 5 L asdly sl b aey
(g ol 53 aly sl das Gladlane 3l eslial s . i eslial sly 3T,IS7 L5050
S35 amlan o 534S Ll (Gl Do g0 53 (6 SKeryy 5 sy ) (6 g lan!
6 o dlans] 5 ol nnlin 4L 5 ol ol 0 g0 CBLEST (gl y ¢ oy ol . b3 oo
3ls YL

331 el bl . i oslinal 5 palglS o g ) diedis (6,8 w0 gas gy 5 LiSupl )
S b QAT (o8 wsm sy ol e el 035 0T (S5 5 janass lis
Slaac-lae s . yls gy pl fssn 03 6354 pamis DML &S Cunl o
Al ploml b plowl i3 B JJIFO (o laalas Sos 55 bz Yo ol 0 plonl
oy CL.&! abads 4 ¢ guds C;b 5 9 his adlool L3 glaosls 4y (i 01> ca-Lias sluas
Cilises slaog S 51 tags ool laaslias 3 0tiS eS8l (g lS uallas 5 085
o35 O alo (U sl Olasle 53 aile b 065 ) wsjle & s lss!
Ul 5 Sl ST SbyBL sy 55 Ohc e dauge 5 S8 (laySa S
Loy ol 53 eallan 5 A& asls dsll ( elaz|

33 (V88N 58 5 gl sl Sl 9y 3 3alins S rdmclnonls folows s
b osbl S g 53 5l el sl 5 ) s2ee 5L SNELS Lol (‘f aw
3 eslizal b (SEM) (gl S¥slae obde sy 5l Jube Ogadl (357 asu )
35 g0 03Ul (5l SVl (3l Juke sl 1813 ol - L2 plonil AMOS 5
iy 25 |y adis Cos 4 Ol n 5 63550 &1 s oo A a3 (Slosed 4 |y e
sup) Goll anals 5 S el b Lol 3 Soysee 3 9 5l plosl ) Sl 387
Syl ar gl g 558 Jad okl y3 bwge 5 Ko 58 )5S Ol Lo

3 o3Litl b ()T 4 a3 om0 f,ﬁkc‘ﬁ g5 3 s ol T ansler

1. Grounded Theory
2. Strauss and Corbin’s systematic method


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

oY | o)) Kan 5 490 S5

o W wbujg‘) Cf;ﬂﬂd‘}f;u:v))
t=196 ’pg  (1.96)(0.5)(0.5) 0.9604
a='P9_ = =384
p=03 d* (0.05¢ 0.0025
g=0.5

BEg v Cbu‘ sl Bslas k;j:fdu}&s ooy 4 > pl s Lgﬁfduf.\s el
‘J)WjuébLSL“‘V’L-:-Mﬁdb}‘gﬁj“d}jﬁ‘:’;_jéjﬁuuwﬂ?*' Cjw
s oslizal w1y JolS alitin  FAF Lulgs

Laasly
3)50 daale Choo s Gk b o o5 slaatly JS7 st 3 s o (glaaily
S Sduslaasl g psgie SN b Oda b sdes A4S iSusladabl ( w)

Ll au\.&‘tj‘)‘\ djd}_-})w)ﬁ 390 4 ged

b&w)jbw?ug:ﬁwd)by\b‘ A J}J:-

Loys Slslp o oy Sl S
AN 00 J¥ by oy

/8% A 3
/YA (% JFrbr o
/AR VY JL O BFY

7¥A \Y0 5
JAR va Jle 03 YL
YARK YAY o VAR YA¥ o
Lo sl S L) Sk Coladadslas
JAK v FoS 5okas g JAR va Jl 031 zeS
VAR \We bl VAR q¥ J V160 oy
VAR \Yy Ayl gulidylS 7XA VA | JLNOBYY

AL Ve JeY 6P
AN of GFS3 96585 s a7iils

74 vy Jle Yol YL
JARE YAY o JARK FAY o

u:.a,;.;éuaki:c;.a


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

L EWCY PESPYOWS-PHIN-Y [ W [N PPWIETSTH FY;

P 5o de ) g Jolse plulid 15000 A4S Aduglaadly

& oozl wly LT byl S slaadlse 5 slad cabiae Yo bl L syl 3
Jeloss s glalis bwgte 5 S S GlaySenS 53 SUL Obsge S5 skata
23 kb plowl (188 T3 ol 2 5 (S (Sl Jebos s 3l e5lizal b laaLian
e 355 50 0313 elie Ol s p8 4y g ol (Gluates 5 (S sl man Laosls il 8l
3 plowsln 35 oa JSTS (o s slands 5 gl Al SV 5 ealie a0l 053
Laosls s 0L o 58 0 Gl 0oy S o5 (80 35 3050 Js ladlyio ol LUl
Ll o 0303 Ol ) J.i,i):

SNISUS a3 55 ooy Jlas ol = ) S

S 6,8 Cosms SIS uS 5k g8
STV o Llise T B s danase F ISV Lllze r
Sl bl 1y o 14 e oS VA ol e

uu};wuag:@ﬁ

sre b glresls 4 0liSTl, 9 e 851> (glas paa dTuJ’ S ol L;.L.JJ& Rty

Ly g, ok MBS (sladsi 35,8 Lasuiio b Vgams ol ol 1355 o o pseh 3
ol S W Il 55t pl 3. b e alsl ™ i 58 (6 EUS Tulgs 57 sy gen (518
VA a0 (tains 56 S b ot 5 0k glalid b (sbadS IB 3 4yl oo g
sradse Lﬁfsjlff):qsz.&mg4‘5)}m‘5u.\5q5)3‘5\45jbo)|)f
war s b dimes 2038 ASTYY ols oS Wlodd Colsun! gadioss Ja | b (512 (ST
e (on sgde Joe (58S T3 05 8T b g gy (AS 25w eddplonil T8
3l S ol elpe oS ol e Lals Jie g0 aas .l os ) Y S s
w Ko o-lg_.)u“.)._’ e 9 -Q_J}&L&&)}L& )‘ oslail ‘&ﬁwj@ ‘MLQ.JBT)KUL:{‘;

1. Open Coding
2. Axial Coding
3. Selective Coding


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

88 | o1)Kan 5 59 S5

ol b gy (s i sin (o Sy Jo (5 Salsle Lal s canls 53 ol IS 30
Kap 5 Lamn LIS S ot s (Sl Tl 5 5 SULe Obaga b Julss 5 Sl
g n (63l (a3 ol Sl s et (o (6 mmn oty 3,8 i 53 b g LIS
ke ik (laodyl drmn 5 Ol o CSlie ¢ SUle (3L Kin 3 O gmean olas al,
(S Kan s o)) i ol Colgs )3 45 (581 9 5 ook J g Hnn 5 (S b
Sed (Ol Sy (slaay ja 2alS 5 Sy Sy ke olezl ik sla )l b

s Al ol s 4y elaxl blaasl g S aldbgls

S gl e 3o asede I Y IS

ool S Lt 5 SUL Obsge b )l o5 pdocd st 5 o Sl s Sallie Ll
(S San b o ant 3 amslr gl (S s oLy g
SHLOLase b Jols 5 Cones

O )

. ( \
: Ll &
oo il el
Slas s a3 el Sl Kn b ol
sl 3Ll Sl slesen i Ll sla_bsl gl
5wl 3Ll S e e bl Obsge oS Lis 5 el o) elans!
. OO PR A sl R ( Lozs!
S Py Sl ot claes] . Sl
. B 5 Ade Glaels W}J B i -
PRPE <l Bl ST S S et
SN > wbsls E J Loy
& s ST el TRy e
o LS-'\tJSGt“’ S e Lo gs dolys 2l
s 3 S0 (s s T
7 JVEJ?J)MAM); UL <3 - s
§ eslized Sl sl g e
3 <yl s 5 S Sllbyls (o Ss
Ld-slagsts 5 2ol Sl pl sl bl
UL asd Ol e (sl el ol s
Ll B
N

\ J — )

[ SHb 565 s Al el by SIS K 3 G S Lo S S (s sl Lol 5 ]

ﬂjkduw\i:@»


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

VEF Ol | s 5 ol | ¥ U] llo woliia g5, | 05

Je 03031 5 23l 1 AS rsuslanily
$3lgiey ‘_gjiﬂ o ol SVl obdie 3,5 0; 3l eslimal b isu el s
2 ol dsie 4 by o 05 Gladdyie 3 G p o5 sy 5 A Sl ey
e 0303 L85 Laosls a5l atals  puile sl slons 31l Sobe sl yleT ol
S315,8 (slaesls Cunioy ol o3 b (T (ladygaT Clssl gl Ikl s s
AL;,L‘TL;uuuG}jso;ﬁdu} 22 G 35h Sl s ey 035 le i L 3l el
Solsbtimn o o (53T 53 b 030zl (K-S) LB g rrmtl =39 Sg0 1557 05037 5
3 ol gl s e 35 Sl Laosls S8 Olg e 5L /00 3 e s ke
Sl ki 5 slal e Az go 0Lt (il ol slal (gl aosls 5 03 o3 (ot 2
o3l (G el (slacrsesl 3l dmy Jomlpe 53 Laesls Ludows (gl 1) . dizeus Jla 5 oL

ST slaedls 155 035 Ja 5 sl gl . Y J g
o S el Ly Sl |

el dla s 55 A Sl TS la S5
Sl b 5 ov S ey 56 BUIS Sl S s
OWREIRY: Y L by s STy 5 g g p 7
Sl dbof a5 (A Lok sl g, LS 3l sl A
el dlos s Y 6l AT bl basensl
Sl dlefps 8 Yy L,lsu:l._.mv;.‘._...
Sl dbefps *AYO MymSlases Ly, s
el dlos g5 +.Y04 Gl BT a3 M)
Sl b a5 < f0r S Ss s dlae les|
Sl s g8 w0 o g 5 2 S5y
Sl s 38 LYy Lol el S a5 SLILe (i 3o i s
el e 35 LY4p Sl ol JQZ:L‘
el o 5 CAAD Sl K panel i3 901
Sl dbof a8 CAYY UL ALz folss s Crarane

1. Kolmogorov-Smirnov Test


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

oV | o1y Kan 5 590 S5

‘ PE O Lo el Jole

el o 5 ©YYO S g lwSan s
Sl dbejps 8 IRRR o gla g, ) 53 0lne Sl
Sl b w5 K4 sl 5 dyor slaoc) axss

Las, )
Sl dbefass 5 +.0%4 SIS by ke
el s 5 e G35 9 donkom J guazestnmn s
Sl s 38 AR Ol s 2t 5 ol b Sldudoss plowi]
el a5 Covy Sl K pe sy
Sl dbof a8 YO el ol gla 355l sl
Cldlepmss AR S d oy slany o FAlS s Ky u te s
el o 55 Y N Ry T HU PR PRR I PRV "
Sl dbof a8 oYY el blaal y sWbalibls a3
ol i 55 CXAO ool ol e s

- ooty

OWN PEPSY- oYY ol SIS LBk o

Ol o

duj};éuw\i:c;.a

b 5 sy Lol sdaze sl iy 3l o bl 2 sla iy bl !

LS’-LG" du\,d‘tfg,.;j uﬂ"b‘)"‘:‘"’w”j:”"@‘}))\ 4&7395 LS’-‘}) u.:nb st.s LS enlaul
Sl 5 0dds gy O baibo 5 OB 3 5l o 0 Lo caalidn y SVl gw 5 s

oslal QT)‘&A}ﬁJ‘)JJ&AﬁB k;l.nb‘}:lﬁgf;j) &TMCJJ?Q)}«@ r)‘)}

S ite oLl cpimeen . ol gadinss (slaojlor oy el (6l ST BB 1l sl 0k
Pl ¥ g ‘QT@L‘J&M&LQJ Cu,;ng;\ oslitwl b o


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

LR IEWRCY RESPYCOWS- PN [ [EIRPPWIETSTY FVN

Joe gl ae 5 Juolslasl oLl ol ¥ g

‘SL“,JC:_:S” bl Uyeica ool Jole

©AOY EF by TS sla S5
LY EO 8 Gl sl S 2 S ,
< AOA SO WA b s s S5 50 gt b k{’&
(A UNT Lo sla g, 9L 5l eslanul o
CAYO EMM Slo AT ol basene]
CVES ETS DS o s
CAFA BE S sS laos SN
A EC Sl K p SMins)
LY SITC S K3 5 e ulan]
VoY RE a3 o Sl
LYY BT ool ool S Jad 5 5L s go uslidy s
LAY DTS _;Lil.e pUss ol s ] ;A'L*:"M
LvFAe ECTC S K panel 55 g0
+.A04 I UL oL ge b Jolss 9 aaae
CAY ucM Sl gl b
vy PT ko la g, ) s Gl e )L
+.V44 DNII @l 91 95 5 dodm gLaolyf dmuw g3

Lesyaly
LYY KRM TRNLY @L'.a;.: o
ALY NIPD G315 9 doukom J guazes inmn s
AN CMR Ol e il 5 gl 3l o plowsl
CAAY PTC Sl Kin o)
L VAF CNSV (Lo 30 slazs! 5 olazaml ks yus) oolazom| ok (sl iy ) G
AR RM Sl d s oy 8 falS 5 Ky g ks e
VY IGR S B0 4 b s el il -
LYY VTC Plert bluail s sUbesllbls Kas
L0 PSW ezl ol el

- ool

+VOO0 SEM lerlaly LS 4L 5L

Sog
CAYA JSee

s slaedly e


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

88 | 01)Ken 5 3 S

53 baylrs ol F Jdor (glaasil b ollas 5 ol 0. ij;éwutﬂ lie ldie

UL Caris 0395 olin Ol oo blo3 305 35531 1y S b lkie S (gla puie 5 50
B by 5 amloes 5550 Jdo (ladlsie dio s Comiog caalsl 43 .5 003 b Ly g

el ok A1 F Jgdor 53 O il a7 28 S

Jie sladdgie oo onlos ¥ g

Losls o :‘:i s ‘:’CJ:‘ S Ui Sholsle
WA Foe VA Vg YRy sl BT sla S5
LA ARICEIE SERTRUL L7 BN VAR 2N S Sy gl BTS2l S
WEA L P VY 10 KOV s pacew Sl percee el
VEYN.0r  Fore APA AAF YLVY > (sl g 553 51 eslinl
VEVP. e oo L VAN CAAE VLPAA Sl AL b lbasen]
VEOF.or Fler 0208 CAVY YLVAY G s 5§y
WV Fon VO CAPA Y0P Tl Sk 5 aUleobsge lidnl, it
AWAQLOr  Fore VASO LAY YLPNQ u;uuzuas&g,i“ ;@m
VYR Foe VP N 0Y YLYYY S Kb ) sl
VFAAL s Foe CQFY LAV Yoy SULobs3e b ol 5 aenone
AYFV.0r Fore AVY L 4AP YLYYY DS S s
AYALPF Foe CAVA L CA0A YLAOY S snSass Ly, %
(AR - TI SY R URY SR ULV Y o aly (5 Kan s Shee
VVAZFY  Foov CAVY ALY FLOAS UL a3l b
- ]

VEVALDY  Forv LVAD LAAP YLPAY lerlaly L 4L 5L

S
VEVELOr YO+ LOFY VYA YLPAF Sl g lwSinp
AYFE.or Foon LVa0 CAFL FLYAY dod sl g, 4yl 43 s 3o S Likee
IAF0 Fore CAF ANV PEYY ) 51 5 5 ook (gLao ] dne 55

a3 al,
AYVer Foe LVFA L A0S YUY SIS lin iy ke
AYFALe s Fler VAT CAAYE LYY G35 9 dodor J guames a5
AYVO.o e Fare CAYO A FPYE bt sl s b Lo el
AFAF.0r  Foor LVER L AR YLSYY S K peliy) '
AYOAXY  Foov LAYY 4V YLYAS Plerl b sla s )l 3l
Y000 Forr A LAQY YLFOY ggudyww}»—ums,@,;## s
VEvFe Fo L PVA AYF L FLSPY Sgs el ol i
WVPOe Foon G AR C AT TYY slal bl s sUbeslb gl Kes
WeFr Foee VARG CAFA YLFL) [ Slalols, o))

ﬁﬁiduwg:@;ﬁ


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

VEF Ol | i 5 o oyl | ¥ U] Sllo wolia g5, | 5+

Ol |y Jie o3 sladlsio 51 G il F sl 53 gonkie Sllons il
Jolss (T 6505 Lrg odd ey (23 Jolss G 5 Bl pld L das
3wl SIS b3l 4l o (slacs 5sts 3l eslizal (6 i 5 0 S el

o3 51355 2 e S5ln c t S1 S 5 0l AU 20l 8
35800 ey e sl 51K (b sle Judows 5l o3linl b AT ol aelsl 5
3)50 Anal 3 o il A IISUS” 5 ol laalsia 31 S a 0351 ks 51 G
155 s J5 4 s Gl ole o 31 oalined L L358 fool Oliseds! canlllas
las al) u?s\b’-\.,\.o Lol 5 (6 smee odudy cslanny (e Loyl L5) e sla Uil G e
s aalsl 55 ladde 51 S5 a K& 4y gl Jole ulows 5 shiie oty ol (Lackaly

la ate (gyl5 gme 5 ol oslizul (gadate Gla jasli 3| b pl 55 Ll ol 03l

Ll o ‘GUDJJJ?JJ Lku.b-l.&

Sl ga T s KMO yasLi - Jo (sla e Jole Lo .0 J g

RS SR 003l yals
P-Value Df XY el
VA YY£a.Y5 ) CADY P
£ VFAOATF Lvaq JEARIRN AN
£0 \OAL VF A ey ol
\0 YYYY.£¥N pay Sy ooy
34 VEATACY Lvay Las ea,
VA Yeequvay ALY (EXVIoN
£0 YEVLENA AP0 de Sl

u:.a,;iéuwb_:c;e

ov\.chL.wJé\.g KMO )\»Uu‘\f.l.a_sdo ol b d}b B KMO u.a}\.& Sy @L’b

w‘w&b)bu Cb};:.w‘)&tﬂu G‘f' ﬁwv»db‘y w‘...» olad QL:U
02 s e Ol oS el o+ 00 3l 2SS 5L o,,.JTL;,\J@MCJMW
..s}..'zda.s)uwgd\ﬂw)ﬂsijbﬁw‘}ﬁqus}g&


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

s\ | o, Ken 5 40 S0

Dl 255 e Lin e s ae Jle s L J g

RSET SR P
ol ale

CFI NFI ~ AGFI GFI RMSEA RMR % 4 Selslad
CAVY  140r cAY0 1400 00 o fV O YOVAr PN
CAVY 140F LAWY ARY e Y YARY Sl dal b
CAAY SAPY AFF L AVY 0 R YY) hie; Jail 5
CAY LAYV AN LAY VA Y Y.a08 Gogreeddy
CA0F  CAFY 41 LAOA PO YF YSA Las ol
CAOF LAFY 140 CAFA sePA e RV YAYY Lakely
CAVAL AN LYY L 4FD L pY A YFVY de S zuls

u;njjidualizb.u

2

it F /) ks o 55 8IS s (ol osllan e o) UT Sllons
/48 3 S sS RMR) baoilodly ypdoms o Soke 4y jasli sl oF 51 S 8
Sl s /A S S RMSEA) oy gl Slag o 80k 4y et ls (sl
Sl el (AGFD ol i 3315 o556 LasLs (GFD) 331, o556 el
3 5V ol deslous ylia (CFD) s 5l asLs 5 (NFD) &g = Jaty ol jlonia
dnloen (la a5 li g slal ooled (Cnl jasein O Jgd 534S Hsbolen . AiL /40 sue
sl ol la e li elad (gl adel sty ke 5 03,5 Coms odels ol 3l el
Olge Sad gshiie 4y olazd iy AT bl (65K (sl oo soglaly Jota 1
e el el Julons 5 g 355 oo ool Lo gie 5 S8 slalS S 53 SUL
255 5 )y 3590 AMOS SIle s 53 (o8 sladdyie 3l eslizal b duke 2wl 5
sl 0 1) ¥ IS 55 s 3 Il ol o 5 Jke ;WT@\;;


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

VEF Ol | s 5 oyl [ ¥ U] clle woliia 5, | 5

S 0base S5 5shae o elazat by SIS L wlshl die e 3l ol o 5 303l s ¥ Ko

||c4|||c:3|||cz|

bbdbdbdbbddd

&A}kéuwkic&a

Nt e 5 0 3y ll Jale (slajl bl sl Sl o il

L2340 Olivabsl prdans )3 s ol 5 it (oles das oo Ol (F JK8) Loyl
UL w2l ke 53 31 o i sdal ol 2 ool 2 izmen . Llosgy I3 gns
U3 only OF 3l s 5 sl (6 ys5e0 0cbindy Conns e Lol 5 s 3l ozl il STHIS”

s ladaly bj:;bg-.’f“:'?‘


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

sv | o1, Ken 5,0 S

& S 5 Eony
S 4y o8l oS ol (3131 ilioy s ogllan SULe el s S5 5l (S
el SUle s 53 5131 ol adins OLis Obsge SULe K3 L diles oo DUl
(S S5 e olgan 45 ol 0T Sily UL ol b Caw lal 4 oK
bl 0353 5 o 53 5587 UL gl Slajlo 5 O pebas 55 Sdgs bl alie
Ol s 135S Ghinm s 5 (s3baBl Glal s iy 53 UL SKes 5 UL Coonl 4 4 5
T 4 oliws 5 gl Saiids S 231 szl Jld) i )3 &S gle )
Jb ol 4 Ll e oS ol (AT« elazm| _obll L3S el ol ol
ol 5 ol dnal I3y 5 lie (59 IS0 g 55 I elonl bk 135
Chbies 09,8 ()l 518 (5 SIS0 ol okd (S5 paabp AT Olgear oEs
Sy sl el Gda K4 o g

S pshaie 4 elazrl by SIS oSl S (b Ghagy ol plowl 51 Cota
S b ol 4 olaws gl Sl w5 S S sla)SoenS s UL Obage
(58 Gl 5l (5 0 b Jsl I8 s s sl Juol o8 s o asal oo
adly Ll das 5 e a-lias dgien Jlosd g 5 eoliiul b ioeas 5 Gl alidiy
Yo i )l rtf ol 03 b sy galie gl Sl 4 o O, I ol s
(W sl 5 olait bbbl ZTIST bbb B s hicelo s3I La
Ol ealo (i A) SWl el Olojle 53 aile L 0B ,a Juls 457 dizils Sk
sl ZLIST Sl Bl s 53 oL alo (8 Y) vt 5 S 55 SlayS S o)
L35 (YD 0l 53 allae Ol izl 5 Al sl 5 (s #) gelezr! o 5f3L
sl eslsa b5 gy 3l eslimal b baesls Jows .25 8 &y gun iadila gy 51 31 glulis
b b Gt elshl S ilg s 5 s el

e e oy g (S rer Gl R o5 Coriy Ml (3o 09 (\f 2
Sl Sl skl Jale ot 5 0 s SPSS f53la 5 51 63l b s Joke (55|
AMOS ji3ale 5 31 eslizal b cosslly Jeba 5031 5 gy 1 4 Sal 53 -5 4yl alslly b
L 5 S5 S by bl isuinl 5o ks 5y (bl anel .l sl
Al 53 s 3y 5 YAF 3lss 4 01,SS 53 5l aslied b (6 el 305 o> . 535
b asls g ool 65y p 4 sl le SVslae _bde 5l eslizad |


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

L EWCY PESPYOWS-PHN-Y [ W [N PPWIETSTey F1;

o )lal plul Aol dlsin & bgy o 05 (sladlsin 5SS (o 5 Cong izmet
aacdl by .5 plonsl nosls meor 3 s atals (il sl line 3l ol (Solse
(St gis 5 (2 S el Jolse (ST g5 Lo ol gy p (25 Jalse o
by 3L bbb asuel 5 SWL 0Ll Jalss 5 Carans « olozrl by SIS b b5L
s Sl el hale oo 31 tsnl 53 riomenn  las s 41y 58 il o 2
5 ol sladgie 5SS 03 bt 5155 ey o ealited ik el 51 S e
L ool Olabl canlllan )50 dnaln 53 0l plowl (slas SRtity
2 sadlsie 5 eslinal b calshyl Jdbe 28w ol 55 (Jde sl Jale o 5 as
0l AL ol 65 0351 onlin 516 3 F I ey 3558 AMOS JBle s o
syl ale glayl plul 5 ol ule Lo b 358 ol Olabl olez!
o 53 e ilyp 5 W pie alad das e 0L baajle oy (Steeres jlkie 5 o
Joe 53 31 o iy okl ooy gl bl pstoman . bl 3 gime a3 40 Olisels
2 3l (S 3 0y S g o Ll o 3 elazml 6l ST 13 alalil
Ayl ladely ply 136 o i Las aly O 5
e iy 5l AUIST 20l 8 sl SIS Gl Ss Jalse s gr 0Lt ol
SUobb el 5 ik (Slagg sl 5l eslinul oo p a4 S Sy 5 g sro b
O3 S 5 ooz il ST LBl (sl g5 oS s e 155 oo il SIS
Al sUk
(S leKin s 53 slUS gla_sy 5 eslital Ogmeen olas,aly (3L
(ST e g ke sl 5 5 it (Lol dman 5 cmlin sy 1) )3 Oba e Sl
Llg e Db e (miedls 5 bl Slides ploul wiigl s g L Jgames A
slibgls S« elomr| ko sla_ il b (Sl Kan s sl O gmmen _oladals
el 3 LBk adls el enas |y g lail 0B 2B elenrl DLzl 5 S
51 5 )ke 0l 1l (551 5 ol b @ e b Obleiy
y ooal3bb Jde (gl 355 o slgits SUle 035 Ol jael s 5 OLIIS sl & —
o § 3 e Sl Ol ge Se3 55 olerl obyBl i 4 5 axdls ks o
Aoles


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

so |0, Ken 5,0 50

e Olg b 598 oslizal Sl (3lacKan 3 55 BN gl i, 3l wly opl )3 =
lice 3)lgn 9 Sl (w3l eslazal L IAT sl 2al531 1y Sl Obs ge asldbogls
38 et 5 cmlie gy @l 3 Ol ge S8k
ple Jod 3l alpe el ragy ol slaslgiin Ko 3l s e Sope —
35 Sy Dleds syl 4 (g 4 lg o aS s a3 ¢ ol el S
gh e Sl Hsel Olojle
Ol bl O s 31 omianils 5 ool lidions plowl caton)y ol 53 S5 B &S5 -
L ool anw g L Ol oo Lol 15 ol 5305 S &) Lol 4, Laslgrins op Sl
35 slgzi |y wlysl 6 5 e Slads cailygl 9
i b Ol5 oo oS ol ey cpl 35 g5 SR o 5 B (slaslgrin Sos ol —
il ol pl y alises glaaslay s T 35 5 (Slheks slayss 5 Lapks
M s Smen 5330 4 Olon 53 ! BB Slados slaein) 3l (5
Olbo 5 0l 3D Slib 5 Cusn (B8 s s b aly 3L oLk slaast
SLls OIS 53 5 sl 55 olezlaly BT bl s 31 ol eSS
s 5 93 Oy (Sl B (e g2 larl by SIS G513l 5 lgo 5iny fo) 5
23,5 o)Ll Sl Ol ge S )3 olerl aly SIS Lok

.J)LL': Jﬁ)@éhﬂ u,a)l,s

_
Sl Sl
93 OBUS S lin dan SUS 1 Lo guasen i S5m0 5 63k Olalo 51 O8Ny

Mb@@‘b)ﬁjﬁ ‘dwa\cﬁ).\sjw

ORCID

Sara Bagheri http: //orcid. org/0000-0003-0257-0958
Hadi Sanaeepour™ http: //orcid. org/0000-0002-5360-2879
Behzad Shahrabi http: //orcid. org/0000-0002-5531-3106

Seyed Mohammadreza Hoseini httpl //orcid. 0rg/0000—0003—3622—9475


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

VEF Ol | b 5 ol | ¥ U] o woliia 5, | 55

c\.«a

Jz Lol @b (DGE) by (pogee JolS () comly ) Jlod 100l 5> Jlle ) 9 (e
Cyeedd e 4ol 05 L sode & 545) Do adiiingyy (MIMIC) &y Je-aBuin (a3ls o (CDA)

S adiuad .y pdo Sillllas (gly 3y Lgb)iﬁ%:«:y’:,,a’i a5 gy ((WYAY) Ll csxyn ByL.Y
FEVUAAYRN Copda

530y pe 3> Jame (SmsSugy aised o (AS BES gy y Gaesie (VYY) Lolie ssiyp GEL .Y
Sl Gl .ol yes

Lagiog S8 (slaylSy a8 )3 (SUle )13 2 g else shir Coglgl g il (VYAY) (o3l )5 S5 ¥
CFYRN L e @ 5) e adiiangy diseal (o] adllae 188" Sl yal Olojles HUSS o>
Ye-v

References

1. Abdu, E., & Adem, M. (2023). Tax compliance behavior of taxpayers in
Ethiopia: A review paper. Cogent Economics & Finance, 11(1),2189559.

2. Al-Manasra, E., Al-Zyadat, M. A., Al-Awamreh, M. A., & Alnsour, M. S.
(2013). Linking entrepreneurial marketing and performance indicators in
Jordanian hotel industry. Journal of Management Research, 5(3), 86-94.

3. Barzegari, M., Harati, A., Behboudi, R., Hajmohamadi, F., & Babaee, N.
(2024). size of the underground economy and tax evasion in Iran: DGE,
CDA and MIMIC approach. Journal of Tax Research, 93-114. [In Persian]

4. Bazargan Harandi, A. (2008). The Mixed Research Method: A
Superior Approach in Management Studies. Management Knowledge
Quarterly, 21(4), 19-36. [In Persian]

5. Bazargan, A. (2012). An introduction to qualitative and mixed research
methods. Common approaches in behavioral sciences. Tehran: Didar
Publishing. [In Persian]

6. Becherer, R. C., Helms, M. M., & McDonald, J. P. (2012). The effect of
entrepreneurial marketing on outcome goals in SMEs. New england journal
of Entrepreneurship, 15(1), 7-18.

7. Carrete, L., & Arroyo, P. (2014). Social marketing to improve healthy
dietary decisions: Insights from a qualitative study in Mexico. Qualitative
Market Research: An International Journal, 17(3), 239-263.

8. Castro, G. A., & Camarillo, D. B. R. (2014). Determinants of tax
revenue in OECD countries over the period 2001-2011. Contaduria y
administracion, 59(3), 35-59.


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

sv | o, Ken 5 4 S

9.

10.

11.

12.

13.

14.

15.
16.

17.

18.

19.

20.

21.

22.

23.

Chau, J. Y., McGill, B., Thomas, M. M., Carroll, T. E., Bellew, W.,
Bauman, A., & Grunseit, A. C. (2018). Is this health campaign really social
marketing? A checklist to help you decide. Health Promotion Journal of
Australia, 29(1), 79-83.

Dewi Anggadini, S., Lnu, S., Bramasto, A., & Fahrana, E. (2022).
Determination of individual taxpayer compliance in Indonesia: A case
study. Journal of Eastern European and Central Asian Research, 9(1).
Domegan, C., McHugh, P., Devaney, M., Duane, S., Hogan, M., Broome,
B. J. & Piwowarczyk, J. (2016). Systems-thinking social marketing:
conceptual extensions and empirical investigations. Journal of Marketing
Management, 32(11-12), 1123-1144.

Fiore, A. M., Niehm, L., Fiore, A., Hurst, J., Son, J., & Sadachar, A. (2013).
Entrepreneurial marketing: Scale validation with small, independently-
owned businesses.

French, J. (2019). Strategic social marketing: For behaviour and social
change.

Gordon, R., Dibb, S., Magee, C., Cooper, P., & Waitt, G. (2018).
Empirically testing the concept of value-in-behavior and its relevance for
social marketing. Journal of Business Research, 82, 56-67.

Guidance, B. I. (2003). Centre for Tax Policy and Administration.
Hacioglu, G., Eren, S. S., Eren, M. S., & Celikkan, H. (2012). The effect
of entrepreneurial marketing on firms’ innovative performance in Turkish
SMEs. Procedia-Social and Behavioral Sciences, 58, 871-878.

Hallbéack, J., & Gabrielsson, P. (2013). Entrepreneurial marketing strategies
during the growth of international new ventures originating in small and
open economies. [nternational Business Review, 22(6), 1008-1020.
Harenberg, D., & Ludwig, A. (2015). Social security in an analytically
tractable overlapping generations model with aggregate and idiosyncratic
risks. International Tax and Public Finance, 22, 579-603.

Hills, G. E., & Hultman, C. M. (2011). Academic roots: The past and
present of entrepreneurial marketing. Journal of Small Business &
Entrepreneurship, 24(1), 1-10.

Hills, G. E., Hultman, C. M., Kraus, S., & Schulte, R. (2010). History, theory
and evidence of entrepreneurial marketing—an overview. [International
Journal of Entrepreneurship and Innovation Management, 11(1), 3-18.
Kotler, P. (2008). Social marketing: Influencing behaviors for good. Sage
Publications.

Kotler, P., Roberto, N., & Lee, N. (2002). Social marketing: Improving the
quality of life. Sage publications.

Kotler, P., & Zaltman, G. (1971). Social marketing: an approach to planned
social change. Journal of marketing, 35(3), 3-12.


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

LR IEWRCY RESPYCOWS- PN [ [ERPPWITSTHY N

Key, T. M., & Czaplewski, A. J. (2017). Upstream social marketing
strategy: An integrated marketing communications approach. Business
Horizons, 60(3), 325-333.

Martin, S. L., & Javalgi, R. R. G. (2016). Entrepreneurial orientation,
marketing capabilities and performance: the moderating role of competitive
intensity on Latin American International new ventures. Journal of Business
research, 69(6), 2040-2051.

Mehrabiyan, Mansour, Khodamipour, Ahmad & Pourheydari, Omid.
(2024). Investigating the Effect of Attitude, Risk Aversion and loss
Aversion of Tax Payers on Tax Compliance Considering the Moderating
Role of Personality Type (Case Study of TaxPayers of Kerman Province).
Tax Research Journal. 32 (61). 89-135. [In Persian]

Morris, M. H., Schindehutte, M., & LaForge, R. W. (2002). Entrepreneurial
marketing: a construct for integrating emerging entrepreneurship and
marketing perspectives. Journal of marketing theory and practice, 10(4),
1-19.

Mort, G. S., Weerawardena, J., & Liesch, P. (2012). Advancing
entrepreneurial marketing: Evidence from born global firms. FEuropean
Journal of marketing, 46(3-4), 542-561.

Parkinson, J., Russell-Bennett, R., & Previte, J. (2018). Challenging the
planned behavior approach in social marketing: emotion and experience
matter. European Journal of Marketing, 52(3/4), 837-865.

Ren, S., Eisingerich, A. B., & Tsai, H. T. (2015). How do marketing,
research and development capabilities, and degree of internationalization
synergistically affect the innovation performance of small and medium-sized
enterprises (SMEs)? A panel data study of Chinese SMEs. [nternational
Business Review, 24(4), 642-651.

Russell-Bennett, R., Fisk, R. P., Rosenbaum, M. S., & Zainuddin,
N. (2019). Commentary: transformative service research and social
marketing—converging pathways to social change. Journal of Services
Marketing, 33(6), 633-642.

Sanaeepour, H. (2020). Identifying and Prioritizing the Factors Influencing
Tax Evasion in Small & Medium Enterprises (SMEs) from the Perspective of
Iranian National Tax Administration Staff: A Mixed Method Study. Journal
of Tax Research, 28(47), 7-30. [In Persian]

Sandmo, A. (2023). The market in economics: Behavioral assumptions
and value judgments. In Market, Ethics and Religion: The Market and its
Limitations (pp. 19-39). Cham: Springer International Publishing.

Schmitt, R., Monostori, L., Glockner, H., & Viharos, Z. J. (2012). Design
and assessment of quality control loops for stable business processes. CIRP
annals, 61(1), 439-444.


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html

[ Downloaded from taxjournal.ir on 2025-12-07 ]

[ DOI: 10.61882/taxjournal .33.66.33 ]

sa | o)Ken 5 5w

35.

36.

37.

38.

39.

40.

Solé, M. (2013). Entrepreneurial marketing: conceptual exploration
and link to performance. Journal of Research in Marketing and
Entrepreneurship, 15(1), 23-38.

Stokes, D. (2000). Putting entrepreneurship into marketing: the processes
of entrepreneurial marketing. Journal of research in marketing and
entrepreneurship, 2(1), 1-16.

Tackett, T., Palmer, R. R., & Lefebvre, G. (2019). The coming of the French
revolution.

Wallnéfer, M., & Hacklin, F. (2013). The business model in entrepreneurial
marketing: A communication perspective on business angels’ opportunity
interpretation. Industrial Marketing Management, 42(5), 755-764.

Wu, D. C. N,, Corbett, K., Horton, S., Saleh, N., & Mosha, T. C. (2019).
Effectiveness of social marketing in improving knowledge, attitudes and
practice of consumption of vitamin A-fortified oil in Tanzania. Public
health nutrition, 22(3), 466-475.

Zainuddin, N. (2013). Examining the impact of experience on value in
social marketing. Journal of Social Marketing, 3(3), 257-274.

S 5 e eSas Laldl ol sslosn] bl Jde o ol (VE4¥)
FANY (FERY e adiingy awgio g SasS

Journal of Tax Research is licensed under a Creative
Commons Attribution-Noncommercial4.0 International License.


http://dx.doi.org/10.61882/taxjournal.33.66.33
http://taxjournal.ir/article-1-2440-fa.html
http://www.tcpdf.org

