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Abstract

With the expansion of the digital space and the role of influencers, influencer
marketing has become an effective method for brands. Over 6. 5 billion
images are shared on social media daily, with around 65 million of them
related to brands. This trend has created significant income for influencers,
but taxation of their earnings has become a major challenge, as their activities
are cross-border and involve collaborations with international companies.
The main challenges in this area include accurately identifying influencers,
determining their actual income, calculating taxes based on their type of
activity, and aligning these with digital advertising laws. The differences
in tax regulations across countries have further complicated this process,
creating ambiguity regarding how influencers should pay taxes. This
research, with a national and comparative approach, analyzes the taxation
methods for influencers to identify challenges within Iran’s tax system and
provide practical solutions for creating transparent, fair, and efficient laws.
The ultimate goal is to balance the support for the growth of the digital
industry with achieving tax justice through optimal management of the
sector’s revenues.

Introduction

With the rapid growth of the digital space and the increasing prominence
of influencers, many individuals are quickly drawn to content created by
influencers. From urban youth to rural populations, people from diverse
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cultures and tastes are connecting with influencers, making their role in shaping
trends and the future of contemporary societies increasingly significant. The
influencer marketing market has become one of the most effective ways for
brands and businesses to reach dedicated and engaged audiences, growing from
$1. 7 billion in 2016 to $21. 1 billion in 2023. Some analysts predict that it could
reach $24 billion by the end of 2024. However, as influencer activities expand,
one of the key challenges facing tax authorities is determining appropriate
taxation laws for them. Influencers typically operate beyond national borders,
engaging audiences from various countries, making national and international
regulations necessary to ensure their tax compliance. The taxation laws for
influencers differ across countries, and many influencers face complexities in
these systems. Some of the major challenges include accurately identifying
influencers, calculating their income, determining taxes based on their
activities, and aligning with digital advertising regulations. This research aims
to study the taxation of influencers at national and international levels, with a
focus on improving tax laws and understanding the relationship between taxes
and influencer marketing, particularly in Iran. The specific objectives include
examining methods for identifying influencers, analyzing their income sources,
and understanding the implications of international tax laws for influencers.

Methods and Materials

This descriptive-analytical study examines the tax policies of various countries
regarding influencer income. Data is gathered from scientific articles, government
reports, international tax organization statistics, and field observations. The
research focuses on sources such as articles on digital taxation, official reports
from organizations like the OECD and the World Bank, and case studies from
countries like the US, the UK, Australia, Germany, and Canada, which have
established tax laws for influencers. The analysis method involves comparing
the tax policies of different countries, evaluating the impact of digital taxation
on influencer income, and identifying challenges in implementing these laws.
The study emphasizes countries with significant influencer markets and well-
defined tax regulations, such as the US, New Zealand, and India. It also explores
the diversity of global tax systems, including countries like the UAE, where
influencers are tax-exempt.

Result and Discussion

Hypothesis 1: Cultural and legal differences in each country significantly impact
the methods and criteria for identifying influencers. To examine this hypothesis,
the regulations of various countries regarding influencer identification, including
activity level, number of followers, user engagement, and legal registration
of activities, were reviewed. The results showed that different countries have
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varying criteria; for instance, in the U. S. and Canada, influencers earning above
a certain threshold must report their income. In Iran, the primary criterion is
having more than 500,000 followers.

Hypothesis 2: The criteria for determining influencer income vary across
different countries. Factors such as the number of followers, frequency of
posts, content type, and user engagement play significant roles in determining
influencer income in different countries. In some countries, the number of
followers and sponsored posts are the main criteria, whereas in others, the type
and quality of content, as well as engagement rates, are more important. In Iran,
the sole criterion for identifying influencers is their number of followers.
Hypothesis 3: The complexity of calculating influencer taxes leads to increased
tax evasion. Countries have different tax rates for influencers depending on
the nature of income and local regulations. In Iran, tax evasion has increased
due to the complexity of tax laws and the lack of clear guidelines. Significant
differences in tax rates and deductible expenses across various countries such as
the U. S., Canada, Australia, and India add to the challenges of tax calculations.
Hypothesis 4: The lack of international agreement on influencer taxation results
in global conflicts and inconsistencies. Disparities between countries regarding
tax laws can create challenges in defining influencer rights and international
taxation. These discrepancies may encourage influencers to relocate to countries
with simpler tax regulations. Different nations adopt varying approaches to
handling non-cash income, which is an issue requiring attention in Iran as well.
Key Recommendations for Iran: For effective taxation of influencers, Iran needs
acombination of legal reforms, the development of local technology, and changes
in tax culture. Some key recommendations include drafting a digital income tax
law, integrating with international tracking systems, forming specialized teams
to monitor social media, and establishing a transparent payment system through
official banking channels.

Conclusion

The conducted studies show that with the digitization of the advertising space in
Iran, social media platforms have a significant share in the advertising market,
especially Instagram, which hosts the largest number of active stores. The
income of Iranian influencers from advertisements has also seen a considerable
increase, with an estimated figure of 6000 billion Toman. However, challenges
such as the lack of precise identification criteria, income opacity, and tax-related
issues persist in this domain. To address these challenges, the proposed solution
consists of five steps: (1) identifying important platforms, (2) determining
high-traffic activity areas, (3) defining influencer identification criteria, (4)
estimating their income using analytical methods, and (5) creating tax codes that
match their activity type. In this context, using identification technologies such
as Al, collaborating with social networks, and examining financial transactions
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can help clarify their incomes. However, implementing this solution faces
challenges such as privacy protection, lack of resources, and the adequacy of
tax laws. Therefore, revising laws, international cooperation, and developing
monitoring tools will be essential for establishing an effective tax system.
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